
CONTENTS

Preface

Executive Summary 

Recommendations X X V I-X X IX

V II-X X II

III

PART-1

Topic Page No.

1-3

5-9

11-35

Chapter 1: Introduction 

Chapter 2: Methodology 

Chapter 3: Analysis of Data

3.1 Firms participating in the study

3.2 Size of Firms and Innovation

3.3 Ownership and Innovation

3.4 Annual Sales turnover and Innovation

3.5 Age and Innovation

3.6 Productivity and Innovation

3.7 Manpower and Innovation

3.8 Types and Nature of Innovation

Chapter 4: Status, Systems and Strategies of Innovation 37-51

4.1 Status of Innovation

4.2 Systems of Innovation

4.3 Strategies of Innovation

Chapter 5: Stimulants and Retardants for Innovations 53-57

5.1 Stimulants

5.2 Retardants

Chapter 6: Innovation Indicators to assess the status and process of Innovation 59-61

Annexure (I -  IV) 63-80

PART -II

Case Studies 3-203

Abbreviations


